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FILMFARE

The Film Industry.
Press And Publicity
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ARKING back to films in the good ald days,

I am reminded of the Gujerati play. about
¥ woman who was dumb for many years. IHer
piwer of speech was restored by micans of a
mirgical operation and then the woman spoke
i eodlessly, as if to make up for lost time.
3 Like the woman in the play, our films Lived
i\ without speech for many years. Butl when
sound came, they spoke volubly snd are still
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doing so.
‘ Before the advent of sound, studics wark-
L 3 od by daylight. Large refleclors were used to

1 caich the rays of the sun.

Ican recall a scene al the old S
lone opposite Chowpatty beach.

sagar Maovie-

-~

s _ I am at the studio carly in the momning.
&+ - The director shouts: “The shkies clear!

& There's Lhe sun! We can shoot tod
B“ ‘ ‘ ‘ I- :
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Mirrors and reflectors are raised and low-

%) fore
W ered. Orders are shouted on the set. T a slim _/[T
Al = .. figere flash past. There are reflections of her tt

I the mircors. It is the popular Zubeida Banu,
Lo 5 | Then comes Yakub s ng a * al” in

&0 & Hghtl-hearted manner, There is hand-
wme Jal Merchant

Then Chimanlal Desai, proprietor of Sagar,

it on the scene o tell me: “You were with us

i wben we discussed ihe story. You take over

the publicity.”
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Film advertising was not very well orga-
nised in those days, but relations belween pro-

eers and the press were always cordial,_Every
important flm company ha a publicity de-
partment. There were no film reviews gs we
Eow them loday Publicity was confined to
aivertising in a few TMPOTIEAT duiles. T
I8 inToh Tanguage papers TIRE Ine

px-:e in a 3 m L
\fu"ghafnnl’ India™ gawe publicity to only the for
vill zee him Thirly vears ustry

ago the

mainly on street publicity. There was o
vision on theatre Ironts for the “banr

Huge cui-outs of the

wenl over in a big way

play 5o l|opu|1r tod
They

Hars were used.
with the public,

contrast between meth

now ks that the exhibitors of 'l!'--_
took a keen interest in the
iy Eur the pletures. They spent money
op handbills, posters and othe erials, dis-
tributing them at their own
\l’uih um coming of sound, the production
There were also

to think in terms

an to talk

ut this time daily paper u1-n ;|u1|rn.
a8 born.  “The Times of India’ REx
mace in its columns to Indian mms
gath o startling development that if “The T
B &l Indin” said something in four lines about f.m
B adlan picture, producers talked about it for
31 many dayal 7
Newspopermen began to visit the sela
-‘\’!r\:"l.ut'llu. by the [IH.IJ.U--EJ Good will be

ween the sndusir;. and l.he Alm press grew,
Feature ardeles god w e v
gan lo appear. The urm.n d ac I...:.
came conscious of the value of publicity and
Vield Wilh one another in securing as much of

T a5 They could,

Film advertising carried ilustrations, Dis-
plays were the arder of the day. Copy-wrilers
even used photographs of national leaders io
boost the pictures.
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to dwell on pleasant thir
sk at the

handbills were distributed
I made a study of
sght about a chan
n workers were Teturn-
% after their lunch.
ch allows the mind
and the m
box

wwed a difference

uleshwar lines

mdevi [ us
men with tape:
The cop:

Munshi.

You will d =
day Taw @ crowd every

I looked a! the man. He did look like Mr,
Munshi. But I had to turn down his proposal.
“Your idea is excellent” I said, “But there's
one znag. Mr. Munshi himself is going to at-

sre. There 5 every possibility

that the public may neglect him in favour of
you.”

¥ brought fresh ideas to
ed the campalgn
ho wheeled pos-
ntly, the lat-

made the flm




